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Renaissance University Journal of Management and 

Social Sciences (RUJMASS) is a flagship journal of the 

College of Management and Social Sciences, 

Renaissance University, Ugbawka, Enugu State, Nigeria. 

The journal is aimed at disseminating evidence-based 

original research findings and theoretical work relevant 

to the broad scope of the disciplines in Management and 

Social Sciences. The journal is a bi-annual journal 

published in June and December every year. 

 

The findings, views and interpretations expressed in 

articles published in the journal are those of the authors, 

and do not in any way represent the views and policies 

of Renaissance University, Ugbawka, Enugu State or its 

officers. The College of Management and Social 

Sciences, Renaissance University, Ugbawka, Enugu 

State does not quarantee the originality and accuracy of 

the data used in the articles published in this journal, and 

accepts no responsibility for any consequences of their 

use. 

Materials in this journal are copyrighted. Request for 

permission to reproduce portions of it should be sent to 

the Editor-in-Chief, RUJMASS, Renaissance University, 

Ugbawka, Enugu State, Nigeria. Information about 

subscription can also be obtained from the office of the 

Editor-in-Chief. 

EDITORIAL FOCUS 

There is a compelling need to investigate and proffer 

solutions to the numerous economic, cultural, attitudinal, 

social and political problems in Africa and in the world 

at large. Researchers of various backgrounds have shown 

commitment and enthusiasm in finding answers to so 

many perplexing issues confronting the society. Such 

issues include electoral violence, corruption, political 

instability, insecurity, religious bigotry, social unrest, 

maladministration, conflicts and wars. 

This journal investigates and proffers solutions to 

societal issues of interest to the social and management 

sciences; on the African continent and in the world at 

large, through well-researched articles from contributors. 

The journal is a bi-annual journal that welcomes good 

articles from scholars in the domains of social sciences, 

management sciences, arts and humanities. 

In line with its aim of identifying, investigating and 

preferring solutions to societal problems, the journal 

accepts and publishes articles that show painstaking 

investigation, detailed analysis and provision of 

workable solutions to identified problems. It publishes 

articles from and about different countries and 

continents.  
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